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2.
Abstract:
National parks preserve irreplaceable natural and cultural resources. These parks and resources provide educational, inspirational, and recreational experiences for tens of millions of visitors each year.  Understanding how interpretive media (e.g., exhibits, audiovisual presentations, brochures, and maps) contribute to visitor satisfaction and resource protection will help the National Park Service improve the effectiveness of interpretive media and the quality of visitor experiences.  The purpose of the proposed research is (a) to develop a basic understanding of how visitors’ differing needs and desires act in combination with media experiences to influence visitors’ satisfaction, and (b) to develop practical methodologies that can be used in the future to design and evaluate media that will better achieve visitor experience and resource protection objectives.
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5.
Park(s) Where Research is Conducted:
Rocky Mountain and Yellowstone National Parks





6.
Survey Dates:
06/21/2001
(mm/dd/yyyy)
to
07/29/2001
(mm/dd/yyyy)




7.
Type of Information Collection Instrument (Check all that Apply)


· Mail Survey


X   On-site Survey
· Interview
· Focus Groups


· Other (explain)





8.
Survey Justification:

(Use as much space as needed; if necessary include additional explanation on a

separate page.)
Interpretive media are designed to achieve visitor experience objectives, which include interpretation, education, resource protection, park orientation, and visitor safety and enjoyment. The National Park Service spends considerable sums each year producing interpretive media. Harpers Ferry Center (HFC) has initiated a program of media evaluation to determine how well specific elements of interpretive media achieve visitor experience objectives. Specific visitor feedback about interpretive media and park experiences is required to provide sufficiently detailed information (usable knowledge) to allow subsequent improvements to interpretive media.

Evaluation of media effectiveness is a top priority recommendation in the 1997 HFC Social Science Plan (produced by the NPS Office of Social Science and HFC). Evaluation is also necessary to provide specific information about outcomes as required in the GPRA program. Parks need to know how well their objectives relating to visitor satisfaction, understanding, appreciation, and behavior are being met. The Visitor Services Project (VSP) provides these kinds of information for parks and for HFC. This study is the next step. The method of experience sampling employed by Dr. Eisenberger will provide more detailed feedback that can lead to specific improvements in interpretive media design, interpretive planning, and park operations. This study represents a pilot effort to obtain useful information on media effectiveness, and to test and develop methodologies for subsequent evaluations. 

Dr. Eisenberger has an extensive research and education background. His 1999 keynote speech to the Visitor Studies Association was the catalyst for this research project. His co-principal investigator is Dr. Ross Loomis, professor at Colorado State University and President of the Visitor Studies Association. This project is being funded by a Recreation Fee Program grant, and is a cooperative agreement under the Cooperative Ecosystem Study Unit (CESU) program. 





9.
Survey Methodology: (Use as much space as needed; if necessary include additional explanation on a

separate page.)
Please see Attachment 1.





10.
Total Number of 

Initial Contacts|

Expected Respondents:
1500 initial 

cont.
900 exp. resp. 
11.
Estimated Time to Complete Initial Contact| Instrument (mins.):
.5
24
12.
Total Burden Hours:
373





    13.
Reporting Plan:
The researcher will gather data in the summer of 2001. A preliminary draft report is due to the National Park Service in December, 2001; a final report is due in April, 2002. 



Attachment 1: Survey Methodology

(See Appendix A for script inviting visitors to participate, participant information sheet, questions to be asked of Samples 1, 2, and 3, and Paperwork Reduction Act Language).

A random sample of visitors will be contacted at park and visitor center entrances by park staff at each of two national parks (Rocky Mountain and Yellowstone) and asked if they would be willing to participate in the survey.  Individuals willing to participate will be directed to the investigators who will be stationed outside the flow of traffic. Survey administration will last seven days at each park.  Participants will be screened to be at least 18 years old.  Because participants will be given an incentive to participate (beautifully illustrated books about Yellowstone or Rocky Mountain National Parks), we anticipate a high participation rate (greater than 70 per cent), with a confidence interval of 95%.  To insure that the sample is representative and that the findings can be generalized across wilderness parks and visitor centers, a sample size of 750 is needed at each park.  
Visitors choosing to participate will be given a questionnaire whose initial questions ask for trip/visit characteristics (e.g., distance traveled to park, number of companions) and visitor characteristics including demographic information (e.g., gender, age) and motivations related to national park experiences.  These motivations include the need for cognition (that is, the general desire for learning about the world), need for sensory experience (preference for enjoyable visual, auditory, and olfactory sensations), need for physical exertion (e.g., walking, hiking, climbing), need for shared social experiences, desire for peace and quiet, and desire for control (freedom to make informed choices about what to see and do).  All participants will first be given the background questions. Next, the sample will be divided into several groups in order to examine different aspects of visitor activities, visitor evaluations of park services, and visitor perceptions of park experiences. All pages will be prepared on computer scan sheets that can be answered by filling in bubbles. 

Outdoor Experiences

Sample 1. To examine the effectiveness of textual (ie., printed) and pictorial media for helping visitors make informed decisions at the beginning of their visit, participants entering the parks (30% of the total sample) will be given text and/or pictures concerning four interesting park locations that they might visit. A control group will receive neither text nor pictures. To assess the influence of the media, the locations pictured and described will be less well-known than the most popular attractions.  Participants will evaluate the informativeness and enjoyableness of the text and pictures concerning these locations. We will examine how visitors’ motivations relate to the kinds of media the visitors find most informative and enjoyable.  

Participants will be given the pictures and/or texts to take with them on their trip and will receive a detailed map showing how to get to each location.  Visitors will report their actual visits and enjoyment of any of 8 locations they may visit, including the 4 presented in the media.   Thus, we will be able to examine how visitor motivations combine with textual and pictorial media influence visitors’ actual choices of locations to visit and their enjoyment of those locations.  Questions will also be included concerning the utility of the Yellowstone National Park newspaper.

Sample 2.  Other participants entering the parks (30% of the total sample) will be asked to assess their outdoor experiences in more detail.  We will use the experience sampling method in which participants answer questions soon after an experience occurs. Research indicates that the experience sampling method provides accurate on-the-spot assessments of individuals’ reactions to specific experiences.  Participants will be asked what time during the day they plan to spend in the park.  Then the researcher will write on the participants time sheets six times, placed at equal intervals, when the participants should respond.  For example, if a participant states she plans to stay from 9:00 AM to about noon, the researcher would write down the times of 9:30, 10:00, 10:30, 11:00, 11:30 and 12:00 on the participants questionnaire. Visitors will be asked to describe their most enjoyed activity during the immediate preceding period, for example, describing the 9:30-10:00 period at 10:00.    In no case will participants be asked to respond more often than once every half hour. Visitors will indicate whether the activity was planned or spontaneous, time spent, and location of the activity, and will evaluate the favorableness of different aspects of the activity.  

It has been our experience that visitors appreciate the opportunity to answer thoughtful questions about their experiences and are delighted when they receive an incentive for participation, conditions relevant to the present survey.  To obtain evidence of visitor reactions to carefully prepared surveys, participants will evaluate the extent to which answering the survey was unenjoyable or enjoyable.  These data will allow us to examine the influence of visitor motivations on choice of activities, provide basic information concerning what visitors see and do in wilderness parks, and afford information concerning how much visitors enjoy having their opinions elicited through carefully constructed surveys.  We will also examine the visitors’ motivation to return to the park, motivation to help the NPS publicize the importance of parks to the public, attract new visitors, and willingness to become a park volunteer (Rocky Mountain NP) or join a group that directly supports park education and preservation (Yellowstone National Park).  These items will allow us to examine how the satisfaction of visitors’ motivations contributes to enjoyment of their part experience and identification with NPS missions.

Visitor Center Experiences

Sample 3. To examine the contributions of visitor motivation and display text and pictures on the effectiveness of visitor center displays, entrants to one visitor center at Rocky Mountain NP and at Yellowstone NP (40% of the total sample) will be asked to evaluate several displays that differ in the qualities of textual and pictorial presentation.  At Rocky Mountain NP, visitors will be asked to assess the informativeness and enjoyableness of four established displays, two of which are primarily textual and the other two primarily pictorial. At Yellowstone NP, we will vary the quality of textual information associated with two primarily pictorial displays.  For half the Yellowstone visitors, the pictorial displays will be supplemented by text that provides context and learning.  Visitors will evaluate their interest in, and enjoyment of, the displays.  Participants will also be invited to make suggestions for improving the displays.  These data will provide information concerning the relative importance of text and pictures in park displays for individuals with different motivations and, additionally, offer visitor views on increasing display effectiveness. 

The same participants will be asked to evaluate various additional characteristics of the visitor centers (e.g., helpfulness of staff),  to judge the extent to which the NPS values their contributions to its mission and cares about their well-being (perceived visitor support), and to rate overall satisfaction with the visitor centers.  We will evaluate the effects of the informativeness and enjoyableness of the displays, favorableness of other center characteristics, and perceived visitor support on several measures: motivation to return to the park, motivation to help the NPS publicize the importance of parks to the public, attract new visitors, and willingness to become more involved with the park as a volunteer or member of a support organization. 

As previously noted, participants will receive an incentive for taking part in the survey.  Our previous research indicates that incentives can increase task enjoyment, especially when the incentives are based on performing a task well.  Therefore, we will present the incentives to visitor center participants in three different ways.  One-third of the center visitors will be promised the incentive for simply completing the visitor center assessment, one-third will be promised the incentive for providing very helpful suggestions for improving the displays, and one-third will be given the incentive, without prior promise, following completion of their evaluation of the center.  These data will allow the evaluation of different ways to use incentives to increase enjoyment of  national park visitor surveys.   

Data collection is scheduled for June 21-29, 2001 at Rocky Mountain NP and July 18-25, 2001 at Yellowstone NP.  


                                                      APPENDIX A
Script Inviting Visitors to Participate In Survey

“We at Yellowstone (Rocky Mountain) National Park are cooperating with university researchers who are surveying the opinions of visitors like yourself.  You can help us understand what people with differing interests enjoy in national parks and what can be done to improve visitor satisfaction. The survey takes about 15-25 minutes and involves giving information about your interests and recording your enjoyment of . . .” [“your activities as you travel around the park”: Samples 1 and 2] [“visitor center displays and features”: Sample 3].  As a small token of our appreciation, we are giving participants . . . ” [describe incentive for Samples 1 and 2].

“Participation is voluntary.  Only the answers of groups of participants, not individuals, will be reported.  Would you be interested in taking the survey?”

Participants who agree to participate will be directed to a researcher who will describe the activities in more detail and give participants the questionnaire and accompanying information sheet.

Those who disagree will be thanked for listening and wished an enjoyable visit.

Participant Information Sheet (Given to all participants). 

YELLOWSTONE NATIONAL PARK VISITOR SURVEY

                  








June 2001

Dear Yellowstone (Rocky Mountain) National Park Visitor:

Thank you for agreeing to participate in this survey.  Some of the survey questions concern your general interests. Other questions concern your experiences in Yellowstone [Rocky Mountain] National Park. You answers will help us understand what people with differing interests enjoy in national parks and what can be done to improve visitor satisfaction. 

Any information you give during the study is strictly confidential. We will inform the National Park Service of the views and opinions of groups of people, not particular individuals.  Filling out the survey is estimated to take a total of about 15 to 30 minutes

If you have any questions about the study, please contact Dr. Robert Eisenberger, Professor of Psychology at the University of Delaware (phone: 302-831‑2453; e-mail: eisenber@udel.edu; mail address: Department of Psychology, University of Delaware, Newark, DE 19716). 

Thank you for your help.

Sincerely,

Robert Eisenberger

Professor

University of Delaware

Ross Loomis

Professor

Colorado State University

                                                                 QUESTIONS FOR PARTICIPANTS

NOTE: ENTIRE QUESTIONNAIRE WILL BE PRESENTED WELL-SPACED ON COMPUTER SCAN SHEETS.   APPROPRIATE MODIFICATIONS WILL BE MADE FOR QUESTIONS SPECIFIC TO ROCKY MOUNTAIN  NATIONAL PARK OR YELLOWSTONE NATIONAL PARK.  TO LESSEN REPETITION, QUESTION TOPIC AREAS ARE IDENTIFIED FOR BLOCKS OF QUESTIONS.

BASIC QUESTIONS (GIVEN ALL PARTICIPANTS)

Your answers will help us understand what people with differing interests enjoy in national parks and what kinds of experiences increase or decrease individuals’ enjoyment of their national park visit.  Please answer by filling in the appropriate circles. [Printed questionnaire will use circles]

VISITOR CHARACTERISTICS - TOPIC AREA 1  
Gender: __ Male __ Female            Age: __ 18-25 __ 26-35 __36-45 __46-55 __56-65 __older than 65


                                                                                          TRIP/VISIT CHARACTERISTICS - TOPIC AREA 2
Who are you here with? (Mark all that apply):

__ Alone __ One adult __ 2 or more adults __ One child __ 2 or more children __ Tour group

How many times per year do you usually visit national parks? __ Less than 1    __ 1 or 2   __ 3 or more

When did you last visit Yellowstone National Park?:  


_ never _ 1-7 days  _ 1 week- 6 mo._ 6 mo.-1yr. _ 1-2 yrs __ more than 2 yrs 

How far would you estimate you live (in miles) from Yellowstone NP?


__ 0 to 50  __ 51 to 200 __ 201 to 500 __501-1,000  __ more than 1,000

[NOTE: DISTANCES USED FOR ROCKY MOUNTAIN NP WILL BE: 0-10,11-25, 26-60, 61-120]
On today’s visit, how much longer do you plan to spend visiting this park: _______ hours

[NOTE: THE FOLLOWING ITEMS EXAMINE VARIOUS MOTIVATIONS THAT MAY INFLUENCE THE KINDS OF MEDIA AND WILDERNESS EXPERIENCES VISITORS ENJOY. PARTICIPANTS WILL RESPOND TO THE ITEMS ON A 7-POINT SCALE FROM STRONGLY DISAGREE TO STRONGLY AGREE]

                                    
                                                                    VISITOR CHARACTERISTICS - TOPIC AREA 1  
1. New sights and sounds are very enjoyable to me.

2. Beautiful scenery has often been a great delight to me

3. I really enjoy a task that involves coming up with a new solution to problems.

4. I like activities that require a lot of physical effort. 

5. I enjoy making my own decisions

6. I like to have the responsibility of handling a situation that requires a lot of thinking.

7. I  don’t understand why people enjoy looking at the stars.

8. Being close to others, listening to them, and relating to them on a one-to-one level is one of my favorite and most satisfying pastimes.

9. Thinking is not my idea of fun.

10. I enjoy being able to influence the actions of others.

BASIC QUESTIONS -CONTINUED

11. I would rather do something that requires little thought than something sure to challenge my thinking abilities.

12. I enjoy the sound of the rain falling on the roof.

13. People always exaggerate the beauty and joys of nature.

14. Learning new ways to think doesn’t excite me very much.

15. I would prefer a task that is intellectual, difficult, and important to one that is somewhat important but does not require much thought.                                                                                                        

16. I like to wear myself out with hard work or exercise.

17. I prefer a job where I have a lot of control over what I do and when I do it.

18.The smells of outdoors give me no pleasure.

19. Just being around others and finding out about them is one of the most interesting things I can think of       doing.

20. The beauty of sunsets is greatly overrated.

21. I enjoy long walks.

22. I have always hated the feeling of exhaustion that comes from vigorous activity. 

23. I prefer to be a leader rather than a follower

24. I would rather give orders than receive them.

25. I enjoy having control over own destiny.

26. I feel I have really accomplished something when I am able to get close to someone. 

On this trip to the park, please indicate which of the following reasons influenced your decision to come to Yellowstone National Park:
27. To learn about nature, history, or culture  

Slightly or not at all 1 2 3 4 5 6 7 8 9 10 Very Much

28. To experience the sights/smells/sounds:     

Slightly or not at all 1 2 3 4 5 6 7 8 9 10 Very Much

29. To photograph or videotape interesting scenes:
Slightly or not at all 1 2 3 4 5 6 7 8 9 10 Very Much

30. To get exercise (e.g., walking, hiking, or climbing):  
Slightly or not at all 1 2 3 4 5 6 7 8 9 10 Very Much

31. To share experiences with others:   


Slightly or not at all 1 2 3 4 5 6 7 8 9 10 Very Much 

32. To experience peace and quiet:  


Slightly or not at all 1 2 3 4 5 6 7 8 9 10 Very Much 
33.  To camp:





Slightly or not at all 1 2 3 4 5 6 7 8 9 10 Very Much 

34   To picnic:





Slightly or not at all 1 2 3 4 5 6 7 8 9 10 Very Much 

35. Just driving through




Slightly or not at all 1 2 3 4 5 6 7 8 9 10 Very Much
Sample 1: Evaluation of Textual and Pictorial Media at Park Entrance  (See Proposal Page 4)
NOTE: TEXT AND/OR PICTURES CONCERNING THE FOLLOWING LOCATIONS WILL BE GIVEN PARTICIPANTS ENTERING THE NORTH YELLOWSTONE ENTRANCE.  FOR VISITORS ENTERING THE WEST ENTRANCE, THE TWO FARTHEST SITES WILL BE REPLACED WITH CLOSER SITES.  ROCKY MOUNTAIN NP, BEING SMALLER, WILL USE THE SAME SET LOCATIONS FOR ALL VISITORS.

                                           VISITOR PERCEPTIONS OF THEIR PARK EXPERIENCES - TOPIC AREA 6
PORCELAIN BASIN
How enjoyable is the scene?    Moderately   1   2    3    4    5    6    7       Very Highly

How interesting is the information?     Moderately   1    2    3    4    5    6    7       Very Highly     
GREAT FOUNTAIN GEYSER
How enjoyable is the scene?    Moderately   1    2    3    4    5    6    7       Very Highly

How interesting is the information?     Moderately  1    2    3    4    5    6    7       Very Highly    

GRAND PRISMATIC SPRING
How enjoyable is the scene?    Moderately   1   2    3    4    5    6    7       Very Highly

How interesting is the information?     Moderately   1    2    3    4    5    6    7       Very Highly    

SHEEPEATER CLIFFS.

How enjoyable is the scene?    Moderately   1    2    3    4    5    6    7       Very Highly

How interesting is the information?     Moderately  1    2    3    4    5    6    7       Very Highly   

SAMPLE 1 (continued): Evaluation of eight possible visit locations printed on the form, including four concerning which text and/or pictures were presented at the park entrance (See Proposal Page 4).  Visitor selections will allow us to determine whether the textual and pictorial media presented at entrance influenced where participants went. 
As you engage in various activities, please check the following list to see whether your activity involves visiting any of the following locations.  If the location you are visiting is on the following list, please rate how much you enjoyed visiting the location.  When you are finished with your visit, please mark which locations you have NOT visited, answer the questions at the bottom of the sheet, and return to the box marked VISITOR SURVEY at any park exit or visitor center.

                                           VISITOR PERCEPTIONS OF THEIR PARK EXPERIENCES - TOPIC AREA 6
OLD FAITHFUL: not visited __   visited __  


If visited, How much enjoyed? : Moderately 1   2   3  4   5  6  7  Very Highly

PORCELAIN BASIN:   not visited __   visited __  


If visited, How much enjoyed? : Moderately 1   2   3  4   5  6  7  Very Highly
CASTLE GEYSER: not visited __   visited __  


If visited, How much enjoyed? : Moderately 1   2   3  4   5  6  7  Very Highly

GREAT FOUNTAIN GEYSER: not visited __   visited __  


If visited, How much enjoyed? : Moderately 1   2   3  4   5  6  7  Very Highly

GRAND CANYON - UPPER OR LOWER FALLS : not visited __   visited __  


If visited, How much enjoyed? : Moderately 1   2   3  4   5  6  7  Very Highly
FIREHOLD CANYON: not visited __   visited __  


If visited, How much enjoyed? : Moderately 1   2   3  4   5  6  7  Very Highly 

 ANY VISITOR CENTER LOCATION:  not visited __   visited __ location? _____________________  


If visited, How much enjoyed? : Moderately 1   2   3  4   5  6  7  Very Highly 
SECOND VISITOR CENTER LOCATION:  not visited __  visited __ location? _____________________  


If visited, How much enjoyed? : Moderately 1   2   3  4   5  6  7  Very Highly 
SHEEPEATER CLIFFS: not visited __   visited __  


If visited, How much enjoyed? : Moderately 1   2   3  4   5  6  7  Very Highly

SAMPLE 1 (CONTINUED)

                                                                  VISITOR EVALUATION OF PARK SERVICES  - TOPIC AREA 5
Did you use Yellowstone National Park Newspaper (given to you at the entrance) for any of the following purposes?
To learn about nature, history, or culture:  
No ___ Yes ___





If yes, how useful?  Slightly or not at all 1 2 3 4 5 6 7 8 9 10 Very Much

To find out where to experience enjoyable sights/smells/sounds:     No ___ Yes ___ 





If yes, how useful? Slightly or not at all 1 2 3 4 5 6 7 8 9 10 Very Much

To obtain information on walking, hiking, or climbing:       No ___ Yes ___ 





If yes, how useful? Slightly or not at all 1 2 3 4 5 6 7 8 9 10 Very Much

To obtain information on safety:
       No ___ Yes ___ 





If yes, how useful? Slightly or not at all 1 2 3 4 5 6 7 8 9 10 Very Much

-------------------------


                                          VISITOR PERCEPTIONS OF THEIR PARK EXPERIENCES  - TOPIC AREA 6
Do you have any suggestions for what the National Park Service might do to improve enjoyment of your trip? _______________________________________________________________________________

What was the most satisfying thing you experienced during your visit to Yellowstone National Park today?  Why?
_______________________________________________________________________________________
How enjoyable did you find today’s visit to Yellowstone National Park? Moderate 1 2 3 4 5 6 7  Very High    

                                                                 VISITOR EVALUATION OF PARK SERVICES  - TOPIC AREA 5
How useful was the information you had during your visit for making  informed choices concerning what to see 
and do in the park? Moderate   1    2    3    4    5    6    7  Very High


                                          VISITOR PERCEPTIONS OF THEIR PARK EXPERIENCES  - TOPIC AREA 6
Taking part in this survey was: Highly unenjoyable 1 2 3 4 5 6 7 8 9 10 Highly enjoyable
PLEASE RETURN SHEET TO  VISITOR SURVEY BOX AT ANY PARK EXIT OR VISITOR CENTER 

*******************************************************************************************

PRIVACY ACT and PAPERWORK REDUCTION ACT statement: 16 U.S.C. 1a-7 authorizes collection of this information.  This information will be used by park managers to better serve the public.  Response to this request is voluntary.  No action may be taken against you for refusing to supply the information requested. Please do not put your name or that of any member of your group on the questionnaire.  Data collected through visitor surveys may be disclosed to the Department of Justice when relevant to litigation or anticipated litigation, or to appropriate Federal, State, local or foreign agencies responsible for investigating or prosecuting a violation of law.  An agency may not conduct or sponsor, and a person is not required to respond to, a collection of information unless it displays a currently valid OMB control number. 

Burden estimate statement:  Public reporting burden for this form is estimated to average 23 minutes per response.  Direct comments regarding the burden estimate or any other aspect of this form to the Office of Information and Regulatory Affairs of OMB, Attention Desk Officer for the Interior Department, Office of Management and Budget, Washington, D.C. 20503; and to the Information Collection Clearance Officer, WASO Administrative Program Center, National Park Service, 1849 C Street, N.W., Washington, D.C. 20240.

SAMPLE 2:  Evaluation of six most enjoyable visit activities using experience sampling method (See Proposal Pages 4-5. Answer sheet will be organized to fit all six activities on the same page)
Time period (filled in by researcher) /Time questions answered: _______________ 


                                          VISITOR PERCEPTIONS OF THEIR PARK EXPERIENCES  - TOPIC AREA 6
Activity Most Enjoyed during present time period (Please fill in one circle):

__ sightseeing from motor vehicle __ sightseeing from outside location __walking, hiking, or climbing 

 __ viewing visitor center exhibits __shopping ___ picnicking or camping ___ photographing or videotaping

 __ ranger-led activity ___________________________other
Location where this activity took place (if known). Otherwise, please describe : __________________________________
This activity was (fill in one circle):  __ planned __ just something that happened
Estimated total time spent in this activity (minutes) during present time period: 1-10 11-20 21-30 31-60 61-120 more than 120.

Please indicate how favorable you found the following aspects of this experience: 
Opportunity to experience enjoyable sights/smells/sounds:     Low 1 2 3 4 5 6 7 8 9 10 Very High

Opportunity for learning something new:   Low 1 2 3 4 5 6 7 8 9 10 Very High

Opportunity for exercise (e.g., walking, hiking, or climbing):   Low 1 2 3 4 5 6 7 8 9 10 Very High

If you were with one or more others, opportunity to share your experiences: (If you were alone, leave blank): 


Low 1 2 3 4 5 6 7 8 9 10 Very High   

Opportunity for peace and quiet: Low 1 2 3 4 5 6 7 8 9 10 Very High 

How little or great was your enjoyment of this activity? Ordinary 1 2 3 4 5 6 7 8 9 10 Wonderful

-----------------------------------------------------------

Taking part in this survey was: Highly unenjoyable 1 2 3 4 5 6 7 8 9 10 Highly enjoyable

Do you have any suggestions for what the National Park Service might do to improve your enjoyment of your trip? _______________________________________________________________________________

What was the most satisfying thing you experienced during your visit today?  Why?
_______________________________________________________________________________________ 

If you would like to provide a quote that could be used to publicize Yellowstone National Park, please do so here: _________________________________________________________________________

_________________________________________________________________________________
SAMPLE 2 (continued)
QUESTION FOR YELLOWSTONE NATIONAL PARK ONLY

If you would like to receive information about opportunities for joining a group that directly supports education and the preservation of Yellowstone National Park, please print your name and address:   
____________________________________

____________________________________

____________________________________

                              QUESTION FOR ROCKY MOUNTAIN NATIONAL PARK ONLY
If you would like to obtain information about becoming a volunteer to help at Rocky Mountain National Park,  please print your name and address:

 ____________________________________

 ____________________________________

 ____________________________________
PLEASE RETURN SHEET TO  VISITOR SURVEY BOX AT ANY PARK EXIT OR VISITOR CENTER 
*******************************************************************************************

PRIVACY ACT and PAPERWORK REDUCTION ACT statement: 16 U.S.C. 1a-7 authorizes collection of this information.  This information will be used by park managers to better serve the public.  Response to this request is voluntary.  No action may be taken against you for refusing to supply the information requested.  Your name is requested for follow-up mailing or telephone purposes only.  When analysis of the questionnaire is completed, all name and address files will be destroyed.  Thus the permanent data will be anonymous.  Please do not put your name or that of any member of your group on the questionnaire.  Data collected through visitor surveys may be disclosed to the Department of Justice when relevant to litigation or anticipated litigation, or to appropriate Federal, State, local or foreign agencies responsible for investigating or prosecuting a violation of law.  An agency may not conduct or sponsor, and a person is not required to respond to, a collection of information unless it displays a currently valid OMB control number. 

Burden estimate statement:  Public reporting burden for this form is estimated to average 23 minutes per response.  Direct comments regarding the burden estimate or any other aspect of this form to the Office of Information and Regulatory Affairs of OMB, Attention Desk Officer for the Interior Department, Office of Management and Budget, Washington, D.C. 20503; and to the Information Collection Clearance Officer, WASO Administrative Program Center, National Park Service, 1849 C Street, N.W., Washington, D.C. 20240.

SAMPLE 3:  Evaluation of visitor centers (See proposal pages 5-6.  This version involves the Rocky Mountain NP visitor center displays - a slightly modified  sheet will be used for the Yellowstone Displays).


                          VISITOR PERCEPTIONS OF THEIR PARK EXPERIENCES  - TOPIC AREA 6
Please indicate your enjoyment of each of the four displays by filling in a circle ranging from 1 (ordinary) to 10 (wonderful).  Please write any suggestions you might have for how the National Park Service might increase your enjoyment of any of these displays.
Exhibit 1: Bird calls

How much did you enjoy this exhibit? Moderately 1 2 3 4 5 6 7 8 9 10 Enormously 

Suggestions about exhibit? ____________________________________________________________________________

Exhibit 2: pamphlets

How much did you enjoy this exhibit? Moderately 1 2 3 4 5 6 7 8 9 10 Enormously

Suggestions about exhibit? ____________________________________________________________________________

Exhibit 3: wilderness scene

How much did you enjoy this exhibit? Moderately 1 2 3 4 5 6 7 8 9 10 Enormously

Suggestions about exhibit? ____________________________________________________________________________

Exhibit 4: historic clothing and tools

How much did you enjoy this exhibit? Moderately 1 2 3 4 5 6 7 8 9 10 Enormously

Suggestions about exhibit? ____________________________________________________________________________

-------------------------------------------------------

How much choice did you have concerning whether or not to rate the exhibits?
Very Little  1 2 3 4 5 6 7 8 9 10 Very Much

How much choice did you have concerning whether or not to make suggestions concerning the exhibits?
Very Little 1 2 3 4 5 6 7 8 9 10 Very much


                                             VISITOR PERCEPTIONS ABOUT PARK MANAGEMENT  - TOPIC AREA 7
Please indicate how favorable the following conditions are at the visitor center by choosing from the different  options.

AT THE VISITOR CENTER: [NOTE: Response alternatives will range from 1=very unfavorable to 10=very favorable, with a “not applicable” option]
Information was provided that allowed me to make informed choices about park activities.

People at the information desk were friendly and helpful.

Exhibits were interesting.

Convenient and comfortable places to relax were available.

Level of crowding in display areas was low.

The atmosphere promoted conversation with companions.

The museum shop was interesting.

The rest rooms were clean and uncrowded. 

SAMPLE 3: (CONTINUED) 

Please tell us how much you disagree or agree with each of the following statements:

The National Park Service:
really cares about my satisfaction while here.       Strongly Disagree 1 2 3 4 5 6 7 8 9 10 Strongly agree

 tries to make my experience as enjoyable as possible.    Strongly Disagree 1 2 3 4 5 6 7 8 9 10 Strongly agree

 does not care whether or not I visit here again.  Strongly Disagree 1 2 3 4 5 6 7 8 9 10 Strongly agree

 is willing to extend itself in order to help me get the most from my visit.


Strongly Disagree 1 2 3 4 5 6 7 8 9 10 Strongly agree
would ignore a complaint from me.        Strongly Disagree 1 2 3 4 5 6 7 8 9 10 Strongly agree

​cares about my opinions.  Stongly Disagree 1 2 3 4 5 6 7 8 9 10 Strongly agree
--------------------


                                        VISITOR PERCEPTIONS OF THEIR PARK EXPERIENCES  - TOPIC AREA 6
What was the most satisfying thing you experienced during your stay at the visitor center today?  Why?
_______________________________________________________________________________________

If you would like to provide a quote that could be used in advertising for this visitor center, please do so below:

_______________________________________________________________________________________

Taking part in this survey was: Highly unenjoyable 1 2 3 4 5 6 7 8 9 10 Highly enjoyable

QUESTION FOR YELLOWSTONE NATIONAL PARK ONLY

If you would like to receive information about opportunities for joining a group that directly supports education and the preservation of Yellowstone National Park, please print your name and address:   
____________________________________

____________________________________

____________________________________

                                QUESTION FOR ROCKY MOUNTAIN NATIONAL PARK ONLY
If you would like to obtain information about becoming a volunteer to help at Rocky Mountain National Park,  please print your name and address:

 ____________________________________

 ____________________________________

 ____________________________________

PLEASE RETURN THIS QUESTIONNAIRE TO THE PERSON

WHO GAVE IT TO YOU AT THE VISITOR CENTER ENTRANCE

SAMPLE 3: (CONTINUED)

*******************************************************************************************

PRIVACY ACT and PAPERWORK REDUCTION ACT statement: 16 U.S.C. 1a-7 authorizes collection of this information.  This information will be used by park managers to better serve the public.  Response to this request is voluntary.  No action may be taken against you for refusing to supply the information requested.  Your name is requested for follow-up mailing or telephone purposes only.  When analysis of the questionnaire is completed, all name and address files will be destroyed.  Thus the permanent data will be anonymous.  Please do not put your name or that of any member of your group on the questionnaire.  Data collected through visitor surveys may be disclosed to the Department of Justice when relevant to litigation or anticipated litigation, or to appropriate Federal, State, local or foreign agencies responsible for investigating or prosecuting a violation of law.  An agency may not conduct or sponsor, and a person is not required to respond to, a collection of information unless it displays a currently valid OMB control number. 

Burden estimate statement:  Public reporting burden for this form is estimated to average 23 minutes per response.  Direct comments regarding the burden estimate or any other aspect of this form to the Office of Information and Regulatory Affairs of OMB, Attention Desk Officer for the Interior Department, Office of Management and Budget, Washington, D.C. 20503; and to the Information Collection Clearance Officer, WASO Administrative Program Center, National Park Service, 1849 C Street, N.W., Washington, D.C. 20240.
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